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媒体へは新聞や雑誌、webで編集広告と純広告を展開。F/Tでは
新鮮な試みとなった新聞広告は堅実な顧客獲得手段となった。ま
た交通広告に重点を置き、池袋駅を中心にビジュアル導線を展
開、個々の作品の身体的な美しさ＝舞台芸術固有の魅力をメイン
ビジュアルとセットで押し出すことでF/Tならではの祝祭感を創出
した。屋外広告は主に各会場周辺に設置、華やかな池袋の街に
モノトーンを投入することで特別感を出しインパクト効果を狙う
とともに祭りの賑わいを醸成した。

フラッグ、のぼり、柱巻き広告（東京芸術劇場、あうるすぽっと）
Flags, banners, column ads (Tokyo Metropolitan Theatre, Owlspot Theater)

東京メトロビジョン、池袋駅構内B0・B１ポスター展開
Tokyo Metro subway in-car digital signage, 
Ikebukuro Station B0/B1-size posters

The festival placed advertisements and advertorials in a range of 
media, including newspapers, magazines, and online publications. 
The newspaper advertisements were a new endeavor by the festival 
as part of its efforts to reach new audiences. The festival also 
focused on advertising on public transport, developing a visual 
line to Ikebukuro Station, and creating a festive atmosphere based 
around the main F/T graphic design and the physically attractive 
qualities of the performances as representative of the unique appeal 
of the performing arts. There was also outdoor advertising around 
the venues, with the monotone graphic look of the festival making a 
striking impression against the vibrant streets of Ikebukuro.

7.5 広告
 Advertising

7.5.1 屋外広告
 Outdoor Advertising

7.5.2 交通広告
 Public Transport Advertising
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新聞：朝日新聞、読売新聞、東京新聞ほか
Newspapers: Asahi Shimbun, Yomiuri Shimbun, Tokyo Shimbun, etc.

雑誌・フリーペーパー：美術手帖ほか
Magazines, Free Publications: Bijutsu Techo, etc.

7.5.3 媒体広告
 Media Advertising


